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Messaging Decisions 

Jerome Spencer 
Agency Official 

6K followers, 

2.1M reach 

35K total 

mentions 

Where is he sourcing content from? What issues does he 
share about most often? 

Who does he influence and who 
is he most influenced by? 

What media outlets/blogs mention him? 

14% 

33% 
17% 

36% 14% 

10% 
8% 

6% 

Jobs Autos Cities Rail 

1228 

758 
603 

496 
371 326 

150 
80 77 

Daily 
Sun 

 Valley  
News 

SparkNet Daily 
Traveler 

Trend 
Nation 

On the 
Road 

Weekly  
Report 

The 
Tribune 

Thursday 
Dish 

Mark Greenblatt 

The Scoop 

Leslie Washington 

Last Week, Today 

Bethanny Lee 

Author 

Gary Lopez 

Media Pundit 

Zora Glenn 

Daily Sun 

Colby Ngyuen 

Public Radio 

Gail Rutherford 

E-Zine 

Campaign for Justice 

Advocacy Group 

Influenced By Influences 

Journalist 

Agency 

Conference 

Advocates 

B&F 
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Request for Digital Content 

1. What goal are you trying to 
accomplish with this content? 

2. What story do you want to tell  
with this content? 

3. What audience do you want to 
reach with this content? 

4. What type(s) of content do you 
suggest (tentatively) we build? 

 



Lessons 

1. Infographics with positive tone perform 
better than neutral or negative tone. 

2. Whiteboard video explained this 
complicated subject well; resonated better 
than the website version. 







THE STAGES OF THE HERO’S JOURNEY 
 
The hero is introduced in his ORDINARY WORLD 
where he receives the CALL TO ADVENTURE.  He is 
RELUCTANT at first to CROSS THE FIRST 
THRESHOLD where he eventually encounters 
TESTS, ALLIES and ENEMIES.  He reaches the 
INNERMOST CAVE where he endures the 
SUPREME ORDEAL.  He SEIZES THE SWORD or 
the treasure and is pursued on the ROAD BACK to 
his world.  He is RESURRECTED and transformed by 
his experience.  He RETURNS to his ordinary world 
with a treasure, boon, or ELIXIR to benefit his world. 
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Live Media Comments 

Comments: Tina seems less comfortable speaking before a crowd. 

Written Media 

Comments: Well-spoken, good voice for Op-Ed on trade issues. 

In-District, In-Person Meeting 

Comments: Good journey story, early eBay user with growing business.  

Fly-In 

Comments: Could handle pressure but don’t need her district this year.  

Case Study 

Comments: Top-tier candidate, good for 1-pager. Highlight int’l sales.  

Tina Johnson 
Sparta, Tennessee – TN-6 
Rep. Diane Black; Sens. Alexander & Corker 

Issue Relevance 

Global Trade 

Internet Sales Tax 

Net Neutrality 

Postal Reform 

Cybercrime 

____________ 



Storyteller Request from: 

Need:   Annual fly-in 

Preferred Characteristics: 

Govt. Rel. 

1. $1,000,000+ annual sales 

2. Brick & mortar facility 

3. Exports/imports 5% of product 


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Storyteller Request from: Comms. 

Need:   News-Topic Op-Ed 

Preferred Characteristics: 

1. Strong trade story 

2. Community leader 

3. Ideally veteran 

Storyteller Request from: Marketing 

Need:   Local News TV Interview 

Preferred Characteristics: 

1. Very comfortable on camera 

2. 50+ employees 

3. Accessible products 
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Female Military Michigan 

Female Military California 

Male Military Alabama 
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HEAA 

HEAA 
HEAA 

HEAA 
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http://www.addup.org/
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